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Demographic Profile
Average monthly unique visitors (online) 358,000
Average monthly page views (online) 1.2MM
Average unique mobile visitors 228,000
Average monthly readers (print) 322,000
Available: United States & Canada

				    DIGITAL 	 PRINT
GENDER
WOMEN 			   88% 		  89%
UNSPECIFIED 		  12% 		  15%

RACE
African American 		  78%		  82%
Hispanic 			   42%		  58%
White/Caucasian 		  51%		  22%
Asian American 		  14%		  8.8%
	
AGE 
18-34 				    47% 		  38%
35–44 				    24% 		  21%
Median age 			   31 		  30

HOUSEHOLD INCOME
$60,000+ 			   49% 		  36%
$75,000+ 			   40% 		  22%
$100,000+ 			   31% 		  27%
Median HHI: 			   $58,000

EDUCATION
College Grad/Post Grad 	 46% 		  43%
Any College 			   77% 		  63%

EMPLOYMENT
Employed (Full/Part Time) 	 82% 		  60%

HOME OWNERSHIP
Own Home (Primary) 	 26% 		  19%

MARITAL STATUS
Married 			   26% 		  17%
Single 				    78% 		  84%

CHILDREN
Any Children 			  65% 		  43%

POWERFUL CIRCULATION: 128,000+
Subscriptions: 97%
Single Copy Sales: 3%
Cover Price: $6.99

Sources: Digital: Comscore (Demographic Profile Report, July 2020);
Print: MRI Spring 2020; AAM Publisher’s Statement June 2020



Editorial calendar & 
closing dates

JANUARY/MARCH
WINTER
THE DATING-APP ISSUE
WELLNESS, WEIGHT-LOSS, RESOLUTIONS, 
VALENTINE’S DAY, TRAVEL, SPRINGTIME 
FASHION, PRODUCTS, LITERATURE OVER-
HAUL & relationships
AD CLOSE: 11/8/2021
MATERIALS DUE: 11/12/2021
ON SALE: 1/19/2021

APRIL/JUNE
SPRING
THE FASHION ISSUE
EARTH DAY, ECO-PRODUCTS, TAX TIPS, FI-
NANCIAL WELLNESS, MOTHER’S DAY, MEMO-
RIAL DAY, GRADUATION, FATHER’S DAY, SUM-
MER STYLE & relationships
AD CLOSE: 1/31/2022
MATERIALS DUE: 2/4/2022
ON SALE: 4/13/2022

JULY/SEPTEMBER
SUMMER
THE ICON ISSUE
SUMMER ENTERTAINMENT, BARBECUES, 
FOURTH OF JULY, WEDDINGS, BACK TO 
SCHOOL, LITERATURE OVERHAUL , COOL 
WEATHER FASHION & relationships
AD CLOSE: 5/1/2022
MATERIALS DUE: 5/6/2022
ON SALE: 7/13/2022

OCTOBER/DECEMBER
FALL 
SHE’S SINGLE ISSUE
HALLOWEEN, BREAST CANCER AWARENESS, 
THANKSGIVING, TRAVEL, RECIPES, HOLIDAY 
GIFTS, BLACK AND PROUD, EVENTS TO AT-
TEND, LITERATURE OVERHAUL, HOLIDAY 
GIFTS, PARTIES & relationships
AD CLOSE: 8/1/2022
MATERIALS DUE: 8/5/2022
ON SALE: 10/12/2022



SINGLE
RATES

NATIONAL RATES
RATE BASE: 128,586+

Unit
Page 					     $3,425.00
Cover 2 				    $1,269.00
Cover 3 				    $1,208.50
Cover 4 				    $2,545.00
2/3 Page (vertical) 			   $1,038.00
1/2 Page (horizontal and vertical)  	 $785.00
1/3 Page (vertical and square) 	 $730.00
1/12 horizontal 			   $702.50
B&W 					     $840.00
Online Sponsored Posts		  $250.00
Branded Content Campaign 		  Full Page &
Feature w/ written article ($1.66/wd + unit)

MECHANICAL REQUIREMENTS
• Method: Printed web-offset (wet). Perfect-bound.
• Closing Dates: All closing dates are for receipt of 
materials to sales@lisakstephenson.com

DISCOUNTS
Commission and Cash Discounts:
15% commission to recognized agencies.
SINGLE

Net 20 days. Cash required with order unless cred-
it has been established prior to issue closing date. 
NOTE Production premiums are non-commission-
able

PUBLISHER’S DISCOUNT
Any national publisher of magazines or books is eli-
gible for a discount of 10% for 1 to 5 pages and 15% 
for 6 or more pages.

Circulation includes the print and digital editions of 
the Magazine. Qualified full-run advertisements will 
run in both editions. See MAGAZINE ADVERTIS-
ING TERMS AND CONDITIONS for additional 
information.

Prices not inclusive of applicable sales tax and ad 
design nominal fee iao $225.00



A new age is upon us and She’s SINGLE is committed to giving women the platform, love, recognition and 
guidance needed to maneuver in a society where women get the most pressure from the world; make no mis-
take however, we can handle it!

Stories told by women, for women. We are a dedicated team comprised of authors and entrepreneurs creat-
ing an atmosphere that is safe and nurturing. Today, we’re taking the powerful combination of intimacy and 
education to the next level with a clear, modern point of view and bold visuals.

We’re here to help women understand that they are more likely to find themselves in toxic relationships 
when their self-respect, self-esteem and independence are compromised. Men, without proper mentorship, 
direction, keen knowledge of valuable relationships and encouragement will engage in abusive, manipulative 
methods if and when he is not guided on how to properly receive and show love.

Our goal is to not only speak about uplifting ALL WOMEN, but to actually do it! NO more will we feel infe-
rior to others, pinned against one another or downplayed due to our physical features or lack of bling on our 
left hand. We are a conversation piece and we will be talked about; in a good way!

Women Empowerment – Feminism – Independence and Self-Love are all vital elements for self- preservation 
and success. It is our hope that through our dialogue, THERAPYtalks and stories, you, our respected readers, 
will be inspired to action. We promise to take you into the lives of the most deserving, yet undermined wom-
en today. She’s SINGLE hopes to create a legacy, bringing readers eye-catching photo spreads, fashion, beauty, 
entertainment and most importantly the stories of women befitting an ever-evolving 21st century.

She’s SINGLE vows to remain authentic to its commitment to cover social justice, black health and wellness as 
well as the issues essential to our community.



MARKETING
OPPORTUNITIES

She’s SINGLE Magazine offers a full cal-
endar of multi-platform programs and 
experiential opportunities that provide a 
deep consumer connection that can help 
your brand influence what thousands of
Black women must have now.

For more information, please contact 
your She’s SINGLE Magazine Editorial 
Director. SHESSINGLEMAG.com offers 
custom solutions through our strategic 
and creative advertising opportunities:
• Editorial Alignment
• Native Integration at Events
• Video, Digital and Social Executions
• Mobile App Experience





ADVERTISING
OFFICES & CONTACTS

NATIONAL & INTERNATIONAL

Sharon Sharpe, Editorial Assistant
hello@shessinglemag.com

NATIONAL & INTERNATIONAL
Account Executives
Adrian Richards, 
(adrian.richards@shessinglemag.com)
Courtney Guy, 
(courtney.guy@lisakstephenson.com)

GENERAL INQUIRIES
hello@shessinglemag.com

Lisa K. Stephenson, 
Founder & Editor in Chief
www.shessinglemag.com
Headquarters: HARRISON LOCATION
600 Mamaroneck Avenue
Harrison, NY 10528



SPECS
MECHANICAL SPECIFICATIONS

& REQUIREMENTS

The following information specifies the 
size and type of file formats, proofs and 
media we accept, general guidelines and 
contact information.
She’s SINGLE Magazine’s printed offset; 
perfect-bound.

Please confirm due dates in advance of 
advertiser/agency/engraver production 
planning. All materials should be up-
loaded into sales@lisakstephenson.com 
no later than the closing dates unless you 
have been given an extension by
Ad Services.

All extensions must be confirmed in writ-
ing. Extensions are given for individual 
advertisers on a per issue basis. If you are 
in doubt about an extension, please con-
tact your account representative ASAP. 
Virtual proof technology is used following 
SWOP standards utilizing TR005 output 
profile. Color guidance proofs are no lon-
ger required. 300dpi images are required.

Gutter Safety is 0.25” on each side (0.5” in total)

Full page
live trim bleed

7.625 x 10 | 8.125 x 10.5 | 8.375 x 10.75

2/3 vertical page
live trim bleed

4.625 x 10 | 5.125 x 10.5 | 5.375 x 10.75

2/3 horizontal page
live trim bleed

7.625 x 7 | 8.125 x 7.5 | 8.75 x 7.75

1/2 vertical page
live trim bleed

3.5625 x 10 | 4.0625 x 10.5 | 4.3125 x 10.75

1/2 horizontal page
live trim bleed

7.625 x 4.75 | 8.125 x 5.25 | 8.375 x 5.5

1/2 horizontal spread
live trim bleed

15.75 x 4.75 | 16.25 x 5.5 | 16.5 x 5.5

1/3 vertical page
live trim bleed

2.25 x 10 | 2.75 x 10.5 | 3 x 10.75

1/3 horizontal page
live trim bleed

3 x 7.625 | 3.5 x 8.125 | 3.75 x 8.375

2 page spread
live trim bleed

15.75 x 10 | 16.25 x 10.5 | 16.5 x 10.75

1/12
Wide and High

2 1/4” (2.25”) x 2 1/4” (2.25”)



MAGAZINE ADVERTISING 
TERMS & CONDITIONS

MAGAZINE ADVERTISING TERMS AND CONDI-
TIONS The following are certain general terms and con-
ditions governing advertising published in the U.S. print 
and digital editions of SHE’S SINGLE Magazine (the 
“Magazine”) published by SHE’S SINGLE Communica-
tion Inc. (the “Publisher”).

1. Rates are based on average total audited circulation, 
effective with the issue dated January/February, 2020. 
Announcement of any change in rates and/or circulation 
rate base will be made in advance of the Magazine’s ad-
vertising sales close date of the first issue to which such 
rates and/or circulation rate base will be applicable. The 
Magazine Rate Card specifies the publication schedule of 
the Magazine, and its on-sale dates.

2. The Magazine is a member of the Alliance for Audited 
Media (“AAM”). Total audited circulation is reported on 
an issue-by-issue basis in Publisher’s Statements audited 
by AAM. Total audited circulation for the Magazine is 
comprised of paid plus verified.

3. An advertiser running a full-run qualifying advertise-
ment in the Magazine will automatically run in the print 
and digital edition of the Magazine, unless the advertiser 
explicitly, in writing, opts-out of running in the digital 
edition, either on the insertion order or via email, by no 
later than the ad close date. In the event advertiser opts-
out of running in the digital edition of the Magazine for 
any reason other than legal or regulatory considerations 
that advertiser reasonably believes would prevent the ad-
vertisement from running in the digital edition, such ad-
vertiser’s ad placement will no longer be deemed a “full-
run” buy, and advertiser would therefore not be entitled 
to the benefits of advertising on a full-run basis (by way 
of example and not limitation, the advertisement would 
not be eligible for IBIT credits and may not be consid-
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ered for premium placement). If an advertiser elects to 
opt-out of the digital edition, such opt-out will apply 
to all devices and platforms. The digital edition of the 
magazines may be viewed in one of two formats de-
pending on the storefront (i.e. App Store, Google Play, 
Amazon, Apple News+, etc.): (i) a digital replica of the 
print version, which is an exact reproduction of the de-
sign and content of the print version of the magazine; or 
(ii) a digital replica of the print version combined with 
a touch-activated “reader view,” which allows the user 
to scroll the article text. Please consult a magazine rep-
resentative for details of format availability. Certain ad-
vertisements that are not standard run-of-book adver-
tisements may not qualify to run in the digital edition. 
These include, but are not limited to, special units such 
as pop-ups, scent strips, diecuts, special effects and busi-
ness reply cards. Please consult a magazine representa-
tive for details. Qualifying advertisements, depending 
on various factors, including but not limited to the de-
vice and/or platform on which they are viewed, may 
appear in one of two formats: (i) print replica, where 
the page on screen looks exactly like the advertisement 
appearing in the print edition; or (ii) custom design, 
where the same creative has been reformatted and re-
supplied for optimal reading on a digital device and/
or platform. Qualifying advertisements running in the 
digital edition of the magazine will automatically run 
in a print replica format. If an advertiser wishes to in-
clude its qualifying advertisement for the digital edition 
in a format other than print replica, it must indicate so 
prominently on the insertion order by the ad close date. 
Custom designs may not be available on all platforms 
or devices. Please consult a magazine representative for 
details. URLs featured in advertisement print creative 
are not currently activated in the digital edition. Please 
consult a magazine representative for further details on 
URL activation.

4. Advertisers may not cancel orders for, or make chang-
es in, advertising after the closing dates of the Magazine.



5. The Publisher is not responsible for errors or omis-
sions in any advertising materials provided by the adver-
tiser or its agency (including errors in key numbers) or 
for changes made after closing dates.

6. The Publisher may reject or cancel any advertising 
for any reason at any time. Advertisements simulating 
a magazine’s editorial material in appearance or style or 
that are not immediately identifiable as advertisements 
are not acceptable.

7. All advertisements, including without limitation those 
for which the Publisher has provided creative services, 
are accepted and published in the Magazine subject to 
the representation by the agency and advertiser that they 
are authorized to publish the entire contents and subject 
matter thereof in all applicable editions, formats and der-
ivations of the Magazine and that such publication will 
not violate any law, regulation or advertising code or in-
fringe upon any right of any party. In consideration of the 
publication of advertisements, the advertiser and agency 
will, jointly and severally, indemnify, defend and hold the 
Publisher harmless from and against any and all losses 
and expenses (including, without limitation, attorney’s 
fees) (collectively, “Losses”) arising out of the publication 
of such advertisements in all applicable editions, formats 
and derivations of the Magazine, including, without lim-
itation, those arising from third party claims or suits for 
defamation, copyright or trademark infringement, mis-
appropriation, unfair competition, violation of the Lan-
ham Act or any rights of privacy or publicity, or any un-
fair commercial practice or misleading advertising
or impermissible comparative advertising or from any 
and all claims or regulatory breaches now known or 
hereafter devised or created (collectively “Claims”). In 
the event the Publisher has agreed to provide contest or 
sweepstakes management services, email design or dis-
tribution or other promotional services in connection 
with an advertising commitment by advertiser, all such 
services are performed upon the warranty of the agen-
cy and advertiser that they will, jointly and severally, 
indemnify and hold the Publisher harmless from and 
against any and all Losses arising out of the publication, 
use or distribution of any materials, products (including, 
without limitation, prizes) or services provided by or on 
behalf of the agency or advertiser, their agents and em-
ployees, including, without limitation, those arising from 
any Claims.

8. In consideration of the Publisher’s reviewing for accep-
tance, or acceptance of, any advertising for publication 
in the Magazine, the agency and advertiser agree not to 

make promotional or merchandising reference to the 
Magazine in any way without the prior written permis-
sion of the Publisher in each instance.

9. No conditions, printed or otherwise, appearing on 
contracts, orders or copy instructions which conflict 
with, vary, or add to these Terms and Conditions or the 
provisions of the Magazine’s Rate Card will be binding 
on the Publisher and to the extent that the Terms and 
Conditions contained herein are inconsistent with any 
such conditions, these Terms and Conditions shall gov-
ern and supersede any such conditions.

10. The Publisher has the right to insert the advertis-
ing anywhere in the Magazine at its discretion, and any 
condition on contracts, orders or copy instructions 
involving the placement of advertising within an is-
sue of the Magazine (such as page location, competi-
tive separation or placement facing editorial copy) will 
be treated as a positioning request only and cannot be 
guaranteed. The Publisher will attempt to keep the same 
running order of advertisements in the digital edition 
as they appeared in the print edition, but the Publish-
er does not make any adjacency guarantees or other 
promises regarding competitive separation of the po-
sitioning of any advertisements in the digital edition. 
The Publisher’s inability or failure to comply with any 
condition shall not relieve the agency or advertiser of 
the obligation to pay for the advertising.

11. The Publisher shall not be subject to any liability 
whatsoever for any failure to publish or circulate all 
or any part of any issue(s) of the Magazine because of 
strikes, work stoppages, accidents, fires, acts of God or 
any other circumstances not within the control of the 
Publisher.

12. Agency commission (or equivalent): up to 15% 
(where applicable to recognized agents) of gross adver-
tising charges after earned advertiser discounts.

13. Invoices are rendered on or about the subscriber 
mailing date of the Magazine. Payments are due within 
20 days from the billing date. The Publisher reserves the 
right to charge interest each month on the unpaid bal-
ance at the rate of 1.5%, or if such rate is not permitted 
by applicable law, at the highest rate so permitted by ap-
plicable law, determined and compounded daily from 
the due date until the date paid. The Publisher further 
reserves the right to change the payment terms to cash 
with order at any time. The advertiser and agency are 
jointly and severally liable for payment of all invoices 



for advertising published in the Magazine.

14. All pricing information shall be the confidential in-
formation of the Publisher and neither advertiser nor 
agency may disclose such information without obtaining 
the Publisher’s prior written consent.

15. Any and all negotiated advertiser discounts are only 
applicable to and available during the period in which 
they are earned. Rebates resulting from any and all earned 
advertiser discount adjustments must be used within six 
months after the end of the period in which they were 
earned. Unused rebates will expire six months after the 
end of the period in which they were earned.

16. Neither creative fees nor special advertising print 
production premiums earn any discounts or agency 
commissions.

17. Publisher reserves the right to modify these terms 
and conditions.

These Advertising Terms and Conditions were issued 
October 1, 2020

MAGAZINE ADVERTISING 
TERMS AND CONDITIONS

POSITIONING GUARANTEES
• If a position has been guaranteed, an insertion order or 
letter of intent must be received by the ad close date in 
order to hold that position. Positions not confirmed by 
their scheduled date will be released and positioning will 
need to be re-negotiated.
• Percent of book - guarantees are calculated using the 
total book size. This includes 4 pages for the covers.
• 1st in Category- SHE’S SINGLE does NOT guarantee 
1st in category.

POSITIONING FOR RUN OF BOOK ADS WITH SPE-
CIAL REQUIREMENTS
• Fractional ads - are not guaranteed placement. They 
are only guaranteed edit equivalent to their size (i.e. half-
page advertiser is guaranteed no more than a half-page 
of edit).
• Spreads - are not guaranteed edit in OR out unless pre-
viously negotiated.
• Regional ads - are not guaranteed placement. They may 
be opposite full or partial edit and must be RHP/LHP 
flexible.
• Scented ads and 5th Color ads - must run on specific 
pages of a press and require positioning flexibility.

• Disclaimers - are not guaranteed edit and will run op-
posite a promotional page, house ad or PSA.
• Multi-Product ads - advertisers with multiple prod-
ucts within their creative will not be guaranteed posi-
tioning.
• Advertorials should be a 1:1 ratio and must run op-
posite their brand ad — Advertorials and promo pages 
are not guaranteed positioning — Edit in or out is not 
guaranteed for any advertorial unit
• Coupon Advertisers - If an advertiser’s creative has a 
coupon or any kind of cut-out; all positioning guaran-
tees will be re-negotiated.
• Inserts:
— Insert positioning is unique to the type of insert it is 
and will be guaranteed placement as follows: 1st, 2nd, 
or 3rd Non Scented Insert or 1st, 2nd or 3rd Scent strip 
etc. *Note that a scent strip guaranteed 1st scent strip 
may have a non-scented insert run prior and vice versa.
— Scent Strip positions are NOT grandfathered and do 
not automatically carry over from year to year.
— Inserts are guaranteed edit in only. A promotional 
page, house ad or PSA will lead out of the insert.

SEPARATION
• Insert separation – SHE’S SINGLE does not guaran-
tee separation from inserts. Any request must be made 
prior to positioning guarantee and may affect position-
ing.
• Competitive separation will be waived for all posi-
tions within the 1st 10% of book. We can only guar-
antee that the competitive products will not touch. Six 
pages of product to product (i.e. lip to lip) separation 
will be provided in the balance of the book with the 
exception of hair advertisers.
— Hair advertisers will only be guaranteed 3 pages of 
competitive separation. The separation is only from 
like product to like product i.e. hair color to hair color, 
relaxer to relaxer.
— Multi-product ads
– § Single product advertisers are not guaranteed com-
petitive separation guarantee from multi-product ads. 
§ Multi-product ads are not guaranteed competitive 
separation for the products on their page.
— Promotional pages – There is no competitive sepa-
ration from the products or logos listed on promotion-
al pages
— Advertiser logos
– there is no competitive separation from advertiser 
logos that appear on an advertisement.

CREATIVE APPROVAL
• Advertiser creative is subject to Publisher and Edito-



rial Approval.
• She’s SINGLE reserves the right to request that an ad 
be moved due to creative conflicts or if the advertiser’s 
product is featured on the opposite page.
• Comparative ads are subject to She’s SINGLE Compar-
ative Ad Policy.

COVERS
• Cover upgrades are a one-time-only offer and do not 
carry over from year to year.
• If a franchise advertiser passes on a cover 2 years in 
a row She’s SINGLE reserves the right to release the 
clover.


